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Introduction 

In order to gauge interest and assess 

stakeholder desires for the upcoming 

Cuyahoga Falls Better Block event, a 

survey was conducted. The survey was 

available to attendees on 14 Jan 2016, at 

the Community Conversation meeting for 

the Better Block. The survey was also 

available online for a few weeks 

afterwards. 

The survey collected 104 responses. Smile 

Minded Smartworks, LLC analyzed the 

responses for thematic content and 

prepared this report. 

Participants 

Participants were asked about their 

relationship to Cuyahoga Falls. Responses 

included “live”, “work”, “play”, or any 

combination of the three. Of the 

respondents, 33 live in the Falls, 66 work 

in the Falls, and 33 play in the Falls. 

Twenty did not respond to the question. For 

the curious, a breakdown is provided to the 

right. 

Response Count 

No Response 20 

Live only 5 

Work only 40 

Play only 4 

Work and Play 8 

Live and Play 11 

Live and Work 6 

All three 12 
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Rate the Safety of the Block
1-10 (count of responses)

Safety 

Rating the area for safety with 1 as 

“Extremely Unsafe” and 10 as 

“Extremely Safe”, most 

respondents seemed to feel that 

the area is very safe indeed.  



 What would make you want to visit this block on a regular basis 

(businesses, amenities, etc.)? 

What would make you want to visit this block on a regular basis 
(businesses, amenities, etc.)? 

Count Theme Subtheme 

63 Retail  

 36 Variety of shops (Boutiques) 

 10 Bookstore 

 6 Bakery 

 3 Grocery/Farmer's Mkt 

 2 Cover more basics 

 1 High-end retail 

49 Food Service  

 37 Restaurants 

 22 Coffee Shop 

 15 More bars or pubs 

 5 Breweries 

 2 Ice Cream Shop 

26 Entertainment  

 13 

Revive Theatre (usually with classic 
movies, Rocky Horror, Indie films 
etc.) 

 6 Music (particularly live venues) 

 3 Craft Shows 

 1 Bowling Alley 

 1 Dance Clubs 

 1 No more "festival of the week" 

 1 Performance Art 

 1 Sporting Events 

24 Public Space Improvement 

 10 Outdoor seating 

 8 Pedestrian Amenities 

 7 Biking 

 6 Open to river 

 3 River activities 

 4 Dog friendly 

 4 Playground/ kid friendlyl 

 2 Activity Park (Playground for adults) 

 2 Public Art 

 1 Lights 

4 Building Improvements 

 3 Improve facades 

 1 Historical facades 

Other  

13 Creative local unique businesses 

8 Family Friendly (include kids) 

4 Parking 

3 Green eco-friendly improvements  

3 Name Brand businesses 

3 Ethnic diversity in businesses 

2 Too many Antique Shops 

1 Additional police 

1 Transit connection 

1 Keep street closed 

1 Open Container area 

Creating a community’s best vision of a place requires knowing what they would like to see there. This 

question gives them a chance to express this hope. 

Perhaps not surprisingly, there was a strong desire to see a wide variety of retail shops re-occupy the 

storefronts along the block. In particular, a used bookstore and a bakery seem to be on people’s minds. 

Similarly, people would like more food available on the 

block. Most strongly restaurants (particularly open 

longer hours) and coffee shops are wanted.  

For both retail and food service businesses, a strong 

desire for locally owned and unique shopping 

opportunities that cover a wider variety of interests 

and needs was clearly expressed. While not explicitly 

mentioned, this points towards a more “European” 

model for shopping. 

While it may not be feasible, there was a pronounced 

interest in reviving the theatre. Perhaps more 

importantly, in both Entertainment and Public Space 

themes, respondents expressed interest in a range of 

active and participatory features and events. 

Additionally, there is a marked preference for smaller 

scale events which take place over a longer period of 

time (craft shows, music venues, farmer’s markets) in 

contrast to the traditional weekend festival or concert 

series. Others would tweak the concert series. 

Taken altogether, the responses indicate a desire to 

create a space where the residents can not only shop 

together, but play together.  



What issues do you see that are holding the block back from its greatest 
potential? 

What issues do you see that are holding the block back from its 
greatest potential? 

Count Theme Subtheme 

37 Business Climate (19 if Vacancies are excluded) 

 21 Too many vacant shops, nothing to do 

 5 Not family friendly, alcohol focus, strip club 

 5 Too many antique shops 

 4 Lack of restaurants 

 6 No pizza, lack of youth focus 

 3 Too many competing nearby shopping areas 

 3 Odd or not enough open hours 

 1 Lack of branding 

29 Parking (several responses were simply "parking") 

 10 Distance from businesses 

 9 Confusing 

 5 Lack 

27 Public Spaces 

 16 Facades run-down or dated 

 4 Pedestrian adversity 

 3 Safety 

 3 River access (Lack of) 

 2 Lighting 

 1 Restrooms (Lack of) 

21 Street and Traffic configuration 

 13 Lack of visibility or access for businesses 

 5 Disconnected from City 

 2 Portage Trail (too wide, splits district) 

 1 Lack of transit 

12 Community Issues 

 4 Lack of involvement 

 3 Negative attitudes (history) 

 3 Lack of responsiveness to community 

 2 Single landowner 

 2 Funding 

 1 Planning Process 

 1 Lack of racial diversity 

6 Programming 

 2 Boring, events all the same 

 2 
less special events, more regular events like 
markets etc. 

 2 Lack of evening entertainment 

As counterpoint to the previous question, participants can express what they feel are the obstacles to the 

improvements and vision they have of the Block. 

In this case, the primary response is perhaps the least helpful. That response reflects the motivation for the 

effort to re-invigorate the area itself, expressed in the theme “Too many vacant shops, nothing to do”. Of 

course, the primary aim of the Better Block is to 

alleviate this problem for the weekend! 

A very prominent theme was Parking (in fact, many 

responses were simply the word “parking” itself.)  

Notably, for the more verbose respondents, this took 

two primary forms: the distance from the businesses, 

and how confusing is was to either find the parking or 

find one’s way from the parking to the desired 

businesses. 

Additionally, a strong objection to the isolation of the 

businesses on the block from the outside world was 

voiced. This isolation included both visually and from 

traffic. 

Taken together, these indicate that future planners 

may wish to take steps to reconnect or enhance the 

visibility of and access to businesses on the block. 

Although that is likely beyond the scope of the Better 

Block event, organizers may wish to consider 

temporary signage to better direct visitors. 

A variety of responses reflected the idea that the 

area needed to increase its appeal to a wider array of 

age-groups and families.  

Many did note the run-down or dated appearance of 

the facades of the buildings. 

Also... 

61 respondents indicated they would be willing to 

volunteer for the BB project with 25 respondents 

noting additional resources or organizations that may 

be of value to the project. 

 


